Art Synthesis Question

1

Reading Time: 15 minutes

Suggested Writing Time:  40 minutes

Directions: The following prompt is based on the accompanying six sources.

This question requires you to integrate a variety of sources into a coherent, well-written essay. Refer to the sources to support your position; avoid mere paraphrase or summary. Your argument should be central; the sources should support this argument.
Remember to attribute both direct and indirect citations.

Introduction

Art’s function in society has been a matter of dispute throughout history. Plato argued that some art, if not regulated, could pose a threat by casting a bewitching spell on people, a spell that could undermine reason. Joseph Conrad wrote at the end of the 19th century that art’s function—above all— is “to make you see.” Today, many people believe that those views overestimate art’s seriousness and that its function is merely to entertain. 

Assignment

Read the following passages carefully. Then, in an essay that synthesizes at least three of the sources for support, take a position that defends, challenges, or qualifies the contemporary claim that art’s function in our society is merely to entertain.

Source A (Reynolds)

Source B (Tolstoy)

Source C (ArtLex)

Source D (Trudeau)

Source E  (Eco)

Source F (Kursch)


The following passage refers to the prestigious Getty Art Museum in Los Angeles.

Do not be alarmed, Century City shoppers. That billboard that went up by the food court the other day — "RAMPAGING PIG TRAMPLES MAN AS CAPED HERO DELIVERS DEATH BLOW!" — is merely part of the J. Paul Getty Museum's new ad campaign.

The idea is to remind us, in bold, upper-case fashion, that the Getty is a sensational sort of place "where art lives" — not some oppressively quiet, stodgy museum space.

The campaign comes courtesy of the agency M&C Saatchi LA, which teamed up with the Getty to unveil the first Century City panel July 28.

"We are planning on developing that into a campaign, so there will be further ads using that treatment," says Mara Benjamin, the Getty's assistant director of marketing and advertising. She expects further images and headlines to show up in print ads by late fall.

Eventually, she says, the campaign may include more advertising outdoors and online, and the ads themselves may reach beyond the museum holdings to promote other programs at the Getty, such as its research or conservation efforts.

In the meantime, Benjamin says, to better acquaint the copywriters with what the Getty has and does, "we're starting to set up meetings with curators."


The following passage is excerpted from a much longer text where Tolstoy examines the definition of art in his time.


Art, in our society, has been so perverted that not only has bad art come to be considered good, but even the very perception of what art really is has been lost. In order to be able to speak about the art of our society, it is, therefore, first of all necessary to distinguish art from counterfeit art.


There is one indubitable indication distinguishing real art from its counterfeit, namely, the infectiousness of art. If a man, without exercising effort and without altering his standpoint on reading, hearing, or seeing another man's work, experiences a mental condition which unites him with that man and with other people who also partake of that work of art, then the object evoking that condition is a work of art. And however poetical, realistic, effectful [sic], or interesting a work may be, it is not a work of art if it does not evoke that feeling (quite distinct from all other feelings) of joy and of spiritual union with another (the author) and with others (those who are also infected by it).


 It is true that this indication is an internal one, and that there are people who have forgotten what the action of real art is, who expect something else form art (in our society the great majority are in this state), and that therefore such people may mistake for this aesthetic feeling the feeling of diversion and a certain excitement which they receive from counterfeits of art. But though it is impossible to undeceive these people, just as it is impossible to convince a man suffering from "Daltonism" [a type of color blindness] that green is not red, yet, for all that, this indication remains perfectly definite to those whose feeling for art is neither perverted nor atrophied, and it clearly distinguishes the feeling produced by art from all other feelings.


The following is excerpted from a reference material in art, art history, art criticism, aesthetics, and art education. Definitions of thousands of terms, illustrations, quotations are available here.

entertainment - Art which is at least amusing.

Quote:

    * "By amusing myself with all these games, all this nonsense, all these picture puzzles, I became famous. . . .  I am only a public entertainer who has understood his time."

      Pablo Picasso (1881-1973), Spanish modern artist. A remark.

    * "If we artists are to survive this period at all, we will survive as spokesmen, never again as entertainers."

      Rico Lebrun (1900-1964), Italian-born American painter.

    * "I believe entertainment can aspire to be art, and can become art, but if you set out to make art you're an idiot."

      Steve Martin (1945-), American comedian, comic actor, writer, and collector.


Gary Trudeau’s Doonesbury comic strip appears in syndication in newspapers across the United States.
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 Umberto Eco, noted author, critic, professor of semiotics discusses his ideas of art and entertainment in this essay. The following is a short excerpt from a longer article.

…But in truth, we are not the only ones who have a difficult time discriminating between literature and the so-called "light fiction".

        Certainly, light fiction exists and encompasses mysteries or second-class romance novels, books that are read on the beach, whose only aim is to entertain. These books are not concerned with style or creativity - instead they are successful because they are repetitive and follow a template that readers enjoy.

        If this is the case, then did Dumas aim to write light fiction, or did he not even worry about such things - as some of his critical and controversial writings would suggest? He had "slaves" who helped write numerous books and he wrote lengthily to earn more money. But with some works, he was able to create characters we can define as "legendary," who populated the collective imagination, and who are copied and retold as happens with such characters of legend and fairy tales.

        Sometimes he succeeded in creating a legend by pure literary ability: The Three Musketeers is quick; it reads like a sheet of jazz music and even when he produces those dialogues, which I have defined as "piecemeal dialogues": two or three pages of short and unnecessary quips (which he does merely for length), Dumas does it with "boulevardier" grace.

        And what about The Count of Monte Cristo? I have written previously about how once I decided to translate it. I would find phrases such as: "He rose from the chair upon which he was sitting." Well, which other chair should he have risen from, if not from that upon which he was sitting? All I had to say in my translation was, "He rose from the chair", or even "He rose", as it is already clear he was sitting at a table.

        I calculated that I had saved the reader at least 25% reading time by shortening Dumas's language. But then I realised that it was exactly those extra words and repetition that had a fundamental strategic function - they created anticipation and tension - they delayed the final event and were fundamental for the excellent vendetta to work so effectively.

        That this was Dumas's great narrative capacity is clear today in rereading his contemporary, Eugene Sue, who at the time was more famous than Dumas. If we reread The Mysteries of Paris - which produced collective hysteria through character identification and also offered political and social solutions - we realise that the added words and phrases make the book heavier than lead to read, and we can read it only as a document, not as the novel it was intended to be.

        Therefore, are there virtues in writing which are not necessarily identified with linguistic creation, but are part of rhythm and shrewd dosage, and cross the boundary, albeit infinitesimally, between literature and light fiction? 


The following passage is by Barry Krusch, who maintains the website KUBRICK ON THE WEB. Stanley Kubrick is an award winning filmmaker whose works include Dr. Strangelove, 2001:A Space Odyssey, and Full Metal Jacket. He is widely considered one of the greatest filmmakers of the 20th century. 

A primary difference between film "entertainment" and "art" is in the 

quality and quantity of the messages sent and the level upon which they 

are pitched; the intentions of the two vis a vis the spectator are very 

different. Entertainment typically hews close to the base level of the 

human psyche, tugging at the most elemental emotions -- pushing buttons, 

to be pejorative about it. Art, while also seeking to engage the viewer, 

generally attempts to tap into more complicated and rarer emotions, and 

invites the viewer to not only be hypnotized (i.e. "get into" the work), 

but also to examine the work objectively -- an integration of cognition 

with emotion. While film entertainment frequently sends only one primary 

message, the greatest film artworks are sending many messages at once, 

and echoing and/or counterpointing these messages across many different 

domains (e.g. verbal, set design, montage, lighting, performance, etc.), 

in the same way musical works do. Because of this, the "entertainments" 

frequently exhaust themselves after a few viewings, while the greatest 

artworks, on the other hand, frequently get richer and richer upon 

subsequent viewings. On the philosophical dimension, (at the risk of 

oversimplifying this issue), the entertainer is typically focused on 

telling the audience what it WANTS to hear, while the artist is more 

often focused on what it NEEDS to hear. For this reason, many people 

would say that entertainment is "light," art "heavy," and thus, on 

Friday night after a hard week's work, would check out DIE HARD or DUMB 

AND DUMBER from the local BLOCKBUSTER, and not, say, Bergman's THE 

SEVENTH SEAL.
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